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South Africa Pavilion at 
Anuga 2011

The 31st Anuga, which will be held 
in Cologne from 8th to 12th October 
2011, is once again expected to attract 
around 6,500 suppliers from about 
100 countries. The estimated 150,000 
international trade buyers will be 

                Mpilende Foods (Pty) 
Ltd

Established in 2007 and registered 
in March 2008

Founded by Mr Mfundo Thango 
(current chairman), who is a young 
and dynamic entrepreneur with a 
number of awards and accolades in 
recognition of his sound business 
acumen.

Mpilende Foods won the following 
Awards: Africa Growth Institute‘s 
- Africa SMME Award of the Year 
- 2009 in the category ‚Best New 
Business and Europe‘s International 
Award for Quality in 2010.

Sources (South African Food 
Review Magazine and Mpilende 
Foods Company)

Trade and Investment 

News from the Trade 
& Investment Section:

Mpilende Foods (Pty) Ltd

Meaning longevity in isiZulu, Mpilende 
Foods is a black owned-and-managed 
company that has recognised a par-
ticular niche within the food-manu-
facturing industry – food fortification 
– with a special focus on the role of 
food in combating ill health, poverty 
and malnutrition. Mpilende’s products 
have been certified to be compliant 
with most of the international qual-
ity management and food production 
systems.

The vision of Mpilende Foods (Pty) 
Ltd is to help preserve the web of life 
through world standard quality food 
production and processing, by using 
innovative technology that continu-
ously finds new products and ways of 
protecting humanity from hunger, dis-
ease and poverty. Their mission is to 
provide practical answers for the needs 
of impoverished regions in Africa 
through technology-driven food pro-
duction and processing.

To achieve its mission, Mpilende 
is an active member of the United 
Nations Systems Standing Committee 
on Nutrition on the Nutrition and 
Climate Change eGroup, and an asso-
ciate member of the South African 
Alliance Against Malnutrition, which 
is the initiative of the South African 
Health Department and GAIN.

Mpilende’s product range comprises 
instant foods, food supplements (ready 
to eat meals), health and energy drinks, 
vitamin premixes. Most of these are 
soya-based. The company currently 
has ten branded and trademarked 
product lines, and is now in the proc-

ess of establishing its own in-house 
laboratory testing facility for its R&D 
section.

Mpilende Foods manufactures 
enriched food products for use by dif-
ferent government and humanitarian 
aid organisations, wholesale and retail 
consumption, with a special interest in 
the export of its food products to the 
war torn and impoverished African 
states as food supplements for malnu-
trition and supplementary food prod-
ucts in response to the escalating food 
prices.

 

Mpilende Foods (Pty) Ltd 

Meaning longevity in isiZulu, Mpilende Foods is a black owned‐and‐managed company that has 

recognised a particular niche within the food‐manufacturing industry – food fortification – with a 

special focus on the role of food in combating ill health, poverty and malnutrition. Mpilende’s 

products have been certified to be compliant with most of the international quality management and 

food production systems. 

The vision of Mpilende Foods (Pty) Ltd is to help preserve the web of life through world standard 

quality food production and processing, by using innovative technology that continuously finds new 

products and ways of protecting humanity from hunger, disease and poverty. Their mission is to 

provide practical answers for the needs of impoverished regions in Africa through technology‐driven 

food production and processing. 

To achieve its mission, Mpilende is an active member of the United Nations Systems Standing 

Committee on Nutrition on the Nutrition and Climate Change eGroup, and an associate member of 

the South African Alliance Against Malnutrition, which is the initiative of the South African Health 

Department and GAIN. 

Mpilende’s product range comprises instant foods, food supplements (ready to eat meals), health 

and energy drinks, vitamin premixes. Most of these are soya‐based. The company currently has ten 

branded and trademarked product lines, and is now in the process of establishing its own in‐house 

laboratory testing facility for its R&D section. 

Mpilende Foods manufactures enriched food products for use by different government and 

humanitarian aid organisations, wholesale and retail consumption, with a special interest in the 

export of its food products the war torn and impoverished African states as food supplements for 

malnutrition and supplementary food products in response to the escalating food prices. 

treated to a superlative supermarket 
that is clearly organized into ten trade 
shows which focus on key themes and 
enable visitors to directly and easily 
access the entire range of products 
on the world market. The biggest and 
most international of the Anuga trade 
shows is Anuga Fine Food, the fair 
for delicatessen and gourmet products 
and general provisions. The event, 
which features around 3,500 exhibit-
ing companies, is the most impor-
tant platform for manufacturers and 
importers of delicatessen products 
and their customers from the food 
trade and the catering sector.

The range of products at Anuga Fine 
Food encompasses all aspects of inter-
national cooking, from Mediterranean 
cuisine to Asian and Australian spe-
cialities, spices and fine ingredients 
from the Orient, and exotic dishes and 
beverages from Africa and the coun-
tries of South and Central America. 

South Africa is also present with a 
National Pavilion at the Anuga 2011 
with more than 35 exhibitors. Amongst 
others, the following South African 
companies will be present: Afriplex, 
Banditos, Boland Pulp, Dynamic 
Commodities, Montagu Dried Fruit, 
Rooibos, Moostrich and many more. 
Please visit the South African Pavilion. 
For further information please visit 
www.anuga.com.

Source (Anuga.com)

Agenda

5 – 9 October 2011
shnit International Short Film 
Festival Berne, Cape Town
The shnit International Short Film 
Festival captivates audiences year 
after year with a Grande Bouffe of 
short films garnished with bright 
magenta. This year’s edition presents 
a feast of cinematic treats. Nearly 
300 films from around the world can 
be enjoyed on the occasion of the 
ninth edition. We offer you a menu 
of distinguished tastes – mild and 
hearty, sweet and adventurous, crispy 
and juicy or home grown flavour and 
exotic delights. For further informa-
tion please visit www.shnit.org.
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Gesundheitssystem:

Es geht vorwärts!
Wie im letzten Bulletin (Nr. 39, Juni 2011) beschrieben, wurde im 
Gesundheitsministerium unter die fatale Aera der Ministerin Manto 
Tshabalala („Dr. Beetroot“) ein dicker Schlussstrich gezogen. 
Ihr Nachfolger Minister Aaron Motsoaledi geht nach einer kurzen 
Planungsphase der konzeptionellen Neuausrichtung in die Offensive.

Did you know that...
... two South African pupils were 
awarded top prizes at an interna-
tional science fair in California, 
digital company Intel said on 
Monday. The Intel International 
Science and Engineering Fair 
(ISEF) is the world‘s largest 
school science competition. More 
than seven million pupils compete 
in local science fairs with the aim 
of reaching the ISEF.

… 2010 FIFA World Cup host city 
Cape Town has won the African 
section of the International 
Olympic Committee‘s Sport and 
Environment awards for its 2010 
Green Goal Programme, at the 
recent World Conference on 
Sport and the Environment in 
Doha.
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Als zentrales Grossprojekt wurde  
nun die Nationale Gesundheits- 
versicherung (National Health 
Insurance NHI) ins Lebens geru-
fen. Auf die politische Agenda 
wurde diese bereits 1994 gesetzt, 
doch es braucht über 15 Jahre, 
drei Regierungen und fünf ver-
schiedene Expertenkommissionen 
bis nun entsprechende Pläne vom 
Kabinett im August verabschiedet 
werden konnten. Politisch wurde es 
an der denkwürdigen Polokwane-
Konferenz im Rahmen der 
Präsidentschaftskandidatur Zuma 
erneut mit erster Priorität auf die 
Agenda gesetzt, und vor allem der 
Gewerkschaftsdachverband Cosatu 
sorgte dann dafür, dass es auch 
nach der Wahl Zumas nicht mehr 
in den Schubladen landete. Die 
konkreten Vorbereitungsarbeiten 

für das vorliegende Reformpaket 
gehen auf das Jahr 2009 zurück.

Das neue System beruht auf fünf 
Grundpfeilern. (1) Eine struktu-
relle Stärkung der Erstversorgung 
durch lokale und regionale 
Ärztegemeinschaften und Kliniken 
und dadurch Entlastung der über-
strapazierten Spitäler als allge-
meine Anlaufstelle von Bagatell- 
bis zu Notfällen. (2) Setzung von 
Qualitätsstandards (Zertifizierung) 
als Voraussetzung für die Abgeltung 
der Leistungen durch die neue 
staatliche Versicherung. (3) 
Massive Erhöhung des Personals 
und verstärkte Qualifizierung. 
(4) Einführung einer obligatori-
schen Grundversicherung. (5) 
Schaffung eines nationalen NHI 
Fonds, der nach wirtschaftli-

chen Grundsätzen organisiert ist 
und die Versicherungsleistungen 
sowohl an staatliche als auch pri-
vate Gesundheitseinrichtungen 
bezahlt. Der Fonds wird durch 
den Staatshaushalt, individuelle 
Prämien und a.o. Zuschüssen ali-
mentiert. 

Für die vollständige Implementie- 
rung des neuen Gesundheitssystems 
sind 14 Jahre geplant; für die 
Startphase sind fünf Jahre vorge-
sehen. Die Gesamtkosten (laufen-
de Ausgaben und die zusätzlichen 
Kosten für Reformen) werden für 
2012 mit 125 Mrd. Rand veran-
schlagt, ein Betrag der kontinu-
ierlich bis 2025 auf 256 Mrd. Rand 
ansteigen soll.

Trotz massiver Kritik an den 
bestehenden Verhältnissen im 
Gesundheitssystems darf nicht 
vergessen gehen, dass Südafrika 
vergleichsweise bereits jetzt mehr 
aufwendet (9 Prozenten des 
Bruttosozialprodukts) als die ande-
ren BRICS Staaten (Stand: 2008): 
Brasilien 8%, Russland 5%, Indien 
4% und China 4%.   	

(JLS)

… Cape Town has been named 
the top tourist destination in the 
world in the 2011 Travelers‘ Choice 
Destinations awards. Travelers‘ 
Choice Destinations awards honour 
the top travel spots worldwide 
based on millions of real and unbi-
ased opinions from TripAdvisor 
travellers. Award winners were 
determined based on a combina-
tion of travellers‘ favourite places 
and overall destination popularity.

... the number of social grant bene-
ficiaries in SA has increased by 
more than 300 percent up to 14 
million. in the past nine years. The 
child support grant made up the 
highest with more than 9 million. 
The old-age grant has more than 2 
million beneficiaries.


